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Abstract 
 
Starting from the days of barter system to today's era of plastic money, the mankind has 

trodden a remarkably long path. Undoubtedly "profitability" has always been the drive behind 

all this development; but as every coin has two sides; increasing cut throat competition and 

business competitions started taking heavy toll on the standard , transparency, 

environment and the society generally compromising the peaceful cohabitation of business 

and society. The companies started recognizing the need to rise over and above the 

profitability and lookout for their survival. This realization developed the concept of 

Corporate Social Responsibility (CSR). This research paper moves around creating an insight 

about the company social responsibility (CSR), delving into its concept and checking out its 

scope taking the case study of the TATA Group under Mr. Ratan Tata who has epitomized 

the sense of responsibility towards the upliftment of society and protection of the environment 

and development of Nation. 
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Introduction to CSR                                                  

Corporate social responsibility is the continuing commitment of business to behave ethically and 

contribute to economic development while improving the quality of life of their workforce and 

their families as well as of the local community and society at large scale. 

Concentric Circle & CSR 

The Committee for Economic Development issued a report throwing light on different dimensions 

of responsibilities to be fulfilled by the corporate. The responsibilities of corporations are 

described consisting of three concentric circles.  

(a) Inner Circle: Clear cut, basic responsibilities for the efficient execution of the economic 

function, products, jobs and economic growth. 
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 (b) Intermediate Circle: Encompasses responsibility to exercise this economic function with a 

sensitive awareness of changing social values and priorities. Eg. With respect to environmental 

conservation, hiring and relations with employees, expectation of customers for information, 

safety factors, etc.  

(c) The Outer Circle: Newly emerging and still amorphous responsibilities that business should 

assume to become more broadly involved in actively improving the social environment. 

 The linkage between strategy and CSR is quite noticeable. As strategy implies choice there exists 

many opportunities to not only generate multiple options but also the choice between different 

modes of action, in a manner to attain corporate objectives more effectively. The question of trade-

off rests between a body corporate defining a path of action that is governed by the need and desire 

for profits and social responsibility as well. A managerial decision- making grid can be thought of 

to help corporate generate multiple options.  

Corporate Social Responsibility becomes strategic when it fetches substantial economic benefits 

to the firm, in particular, supporting the core business activities and thereby contributing to the 

accomplishment of its mission in the optimal manner enriching the firm and the society as well . 

Company Profile 

Tata Group is an Indian multinational conglomerate holding company headquartered in Mumbai, 

Maharashtra, India. It was founded in 1868 by Jamsetji Tata and gained international recognition 

after purchasing several global companies.  Subsidiaries: Tata Motors, Tata Consultancy 

Services, Tata Steel, Ranging from steel, automobiles and software to consumer goods and 

telecommunications the Tata Group operates more than 80 companies. It has around 200,000 

employees across India and thus has the pride to be nation ‘s largest private employer. Mr. Ratan 

N. Tata has led the eminent Tata Group successfully. He was trained as an architect at New York's 

Cornell University, but he chose to enter the family business. He assumed the Chairmanship of the 

Group in 1991. Named Businessman of the Year for Asia by Forbes in 2004, Mr. Ratan Tata serves 

on the board of the Ford Foundation and the program board of the Bill & Melinda Gates 

Foundation's India AIDS initiative. Tata Group chairman Ratan Naval Tata has stepped down to 

pass on the entire responsibility to Cyrus Mistry. Under Tata, the group went through major 
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organizational phases — rationalization, globalization, and now innovation, as it attempts to reach 

a reported $500 billion in revenues by 2020-21, roughly the size of what Walmart is today. 

Approximately two third of the equity of the parent firm, Tata Sons Ltd., is held by philanthropic 

trusts endowed by Sir Dorabji Tata and Sir Ratan Tata, sons of Jamsetji Tata, the founder of today’s 

Tata empire in the 1860s. Through these trusts, Tata Sons Ltd. utilizes on average between 8 to 14 

percent of its net profit every year for various social causes. Even when economic conditions were 

adverse, as in the late 1990s, the financial commitment of the group towards social activities kept 

on increasing, from Rs 670 million in 1997-98 to Rs 1.36 billion in 1999-2000. In the fiscal year 

2004 Tata Steel alone spent Rs 45 crores on social services. Tata is accredited to initiate various 

labor welfare laws. For example- the establishment of Welfare Department was introduced in 1917 

and enforced by law in 1948; Maternity Benefit was introduced in 1928 and enforced by law in 

1946. A pioneer in several areas, the Tata group has got the credit of pioneering India's steel 

industry, civil aviation and starting the country's first power plant. It had the world's largest 

integrated tea operation. It is world's sixth largest manufacturer of watches (Titan) 

Literature Review 

 

Prathima, 2015 stated that Indian organizations are currently anticipated that would release their 

partner duties and societal commitments, alongside their shareholder-riches boost objective. About 

all driving corporates in India are included in corporate social obligation (CSR) programs in 

regions like training, wellbeing, vocation creation, expertise advancement, and strengthening of 

weaker areas of the public. Remarkable endeavors have originated from the Tata Group, Infosys, 

Bharti Enterprises, ITC Welcome gathering, Indian Oil Corporation, among others. The new 

Companies Act has requested that Corporate India venture in with the arrangement that 

organizations contribute 2 for every penny of their net benefits in CSR. Worldwide Reporting 

Initiative (GRI) that structures the premise for this paper has a few parameters that are far in 

abundance of what the Indian Companies Act recommends. It covers manageability and CSR 

issues while in the meantime likewise taking a gander at worker guidelines, wellbeing and security 

issues and a great deal more. The study took a gander at main 115 organizations to touch base at 

the positioning. It covers enterprises as changed as autos, banks, expanded, FMCG, foundation, 
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data innovation, metals and mining, oil, power, steel, pharmaceuticals, media communications and 

others. 

Amit Kumar & Srivastava G. N., 2012 studied the seasons of trade framework to today's 

advanced time of plastic cash, the humankind has trodden a strikingly long way. Without a doubt 

"gainfulness" has dependably been the main thrust and an undercurrent behind this improvement; 

yet as each coin has two features; developing relentless rivalry and business competitions began 

taking substantial toll on the quality, straightforwardness, environment and the general public by 

and large imperiling the quiet conjunction of business and society. The organizations house began 

understanding that they would need to ascend far beyond the gainfulness and deal with every one 

of those connected with their survival in the public straightforwardly or by implication. This 

acknowledgment came about into the idea of Corporate Social Responsibility (CSR). This 

exploration paper moves around building up a comprehension about the corporate social obligation 

(CSR), digging into its idea and discovering its extension taking the contextual analysis of the 

TATA Group under Mr. Ratan Tata who has exemplified the awareness of other's expectations 

towards the growth of regular masses and assurance of nature and improvement of the country.  

Jedrzej & Frynas (2009) analysed CSR’s potential and limitations for contributing towards wider 

societal challenges. The article investigated the key areas of CSR policies where oil companies 

were expected to make a positive contribution, improvements in environmental performance, 

development and governance. It was the culmination of more than 10 years of researching the oil 

and gas sector and the author had 100s of conversations with oil company staff, civil society 

advocates, government officials, consultants, development specialists, journalists and local people 

around these issues. In addition to interviews with oil company staff and insiders, the findings 

were based on the analysis of 20 social and environmental reports of selected oil and gas 

companies. The evidence suggested that CSR had the greatest potential for addressing 

environmental challenges. Corporate reporting on the environment was steadily improving, new 

environmentally friendly technologies were being developed and tangible improvements were 

being made by some companies. The limitations of CSR did not imply that oil companies should 

do nothing about societal issues. Firms were pressured to engage with the social and environmental 

aspects of their operations and they might benefit from the opportunities that CSR offers. 
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Goyder (2003) argues: “Industry in the 20th century can no longer be regarded as a private 

arrangement for enriching shareholders. It has become a joint enterprise in which workers, 

management, consumers, the locality, government, and trade union officials all play a part. If the 

system which we know by the name private enterprise is to continue, some way must be found to 

embrace many interests whom we got to make up industry in a common purpose.” 

Prabhakar R. and Mishra S. (2013) “India is a developing economy, here Corporate Social 

Responsibility (CSR) play important role in organizations. In Indian industry one can easily notice 

a paradigm shift from corporate philanthropist to being socially responsible. The importance of 

CSR is increasing in Indian corporate scenario because organization have realized that goal is not 

profit making beside this trust building is viable and assert able with societal relationship. The 

compulsion of CSR has emerged in last two decades when Indian organization realizes the 

importance of sustaining in this cutthroat competition era. Before this Indian industry had 

materialistic culture. In the hue and cry of LPG (Liberalization, Privatization and Globalization) 

companies were only focused on profit maximization which led social backwash. To overcome 

this fashion CSR, play an important role in sustainable development which is only possible when 

there is a balance between profit and lowering social backwash or eradicating it. 

Zheng (2008) gave an overview of the issues surrounding CSR that should be kept in mind while 

discussing the emerging markets. The study was to frame the background of CSR in emerging 

markets, inform the actual seminars and prepare points for debate throughout the course of the 

project and to find this the project with Foreign Policy Centre in association with Coca-Cola Great 

Britain was launched. The study examined the impact of MNCs’ businesses on the workplace, the 

marketplace, and the environment, and explored how well-designed CSR practices could 

contribute to economic, social, and environmental progress in emerging economies. In case of 

workplace, the study undertook Nike, Coca - Cola Company. However, in marketplace an example 

of HLL and Unilever and Vodafone was considered and in case of environment, Atlantic operating 

in aviation and general motors a leading company in automobile industry was considered. 

Research Methodology/Objectives 

The research paper is an attempt of exploratory research. The secondary data sourced from 

journals, magazines, articles, company website and media reports. Looking into requirements of 
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the objectives of the study the research design employed for the study is of descriptive type. 

Keeping in view the set objectives, this research design was adopted to have greater accuracy and 

in-depth analysis of the topic chosen for research study. The available secondary data through 

various sources was extensively used for the study.  

Objectives of the Study 

o To understand the concept of CSR in India 

o To understand the concept of CSR at TATA GROUP 

Findings 

A. Government policy regarding CSR in India:  

In India, the concept of CSR is governed by clause 135 of the Companies Act, 2013, which was 

passed by both Houses of the Parliament, and had received the assent of the President of India on 

29 August 2013. The CSR provisions within the Act is applicable to companies with an annual 

turnover of 1,000 crore INR and more, or a net worth of 500 crore INR and more, or a net profit 

of five crore INR and more. The new rules, which will be applicable from the fiscal year 2014-

15onwards, also require companies to set-up a CSR committee consisting of their board members, 

including at least one independent director. The Act encourages companies to spend at least 2%of 

their average net profit in the previous three years on CSR activities. The ministry’s draft rules, 

that have been put up for public comment, define net profit as the profit before tax as per the books 

of accounts, excluding profits arising from branches outside India. The Act lists out a set of 

activities eligible under CSR. Companies may implement these activities considering the local 

conditions after seeking board approval. The indicative activities which can be undertaken by a 

company under CSR have been specified under Schedule VII of the act.  

B. CSR activities at TATA Group:  

 Tata Main Hospital Saves Life of Critical Accident Patient  

 Tata Steel & JUSCO Roll out Nukkad  Naatak Campaign to Check Dengue and 

Chikungunya. 

 Tata Steel Nurtures Rural Football Talent in Jharkhand  

 Tata Main Hospital Celebrates International Nurses Day  

 Tata Steel Holds Convocation of Women Empowerment Programme  
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 Tata Steel Provides Dental Check-up Services in Jamshedpur  

 Tata Steel Hosts Annual Education Excellence Award Function  

 Tata Power organizes Free Allopathic Medical Camp for villagers at Haldia.  

 Tata Steel Try to Support Rural Vegetable Growers  

 Tata Steel Launches Project Aakansha for Ethnic Group in Jharkhand  

 Tata Main Hospital Saves Life of Critical Accident Patient the hospital Tata Main Hospital 

(TMH), the Medical Division of Tata Steel and its six clinics at Jamshedpur provide curative 

healthcare services to the employees of Tata Steel and their families. Apart from TMH and the 

clinics at Jamshedpur, hospitals are also located at Jamadoba, Noamundi, Sukinda and West 

Bokaro for catering to employee healthcare at the Raw Materials locations. TMH also extends its 

facilities to non-Tata Steel patients from Jamshedpur and its surrounding areas.TMH was 

established in 1908, soon after Tata Steel was born in 1907. It is a 914-bedded, secondary care 

hospital equipped with modern facilities. There are two super clinics (Sakchi and Baridih) and four 

clinics (South Park, Kadma, Sonari and Sidhgora) located across Jamshedpur that form the 

peripheral centres and provide primary level healthcare. TMH also doubles as a teaching institute 

with DNB courses offered in several specialties. 

Eye camps: The eye department of TMH, Indian Red Cross Society and Ram Manohar Lohia 

Seva Sansthan along with other NGOs have been conducting free eye camps for more than 20 

years. The needy and poor are operated free of cost. Small incision cataract surgery (suture less) 

with intra ocular lens implantation is done. The camps are conducted weekly every winter. Free 

medicines and glasses are distributed. Together with Roshni, an NGO, eye donation and cornea 

transplantation to cure blindness is done. Training of schoolteachers for visual screening of 

children is regularly carried out. 

Lifeline express: Lifeline or Jeevan Rekha Express, the world’s first mobile rail hospital, is a 

collaboration between the Impact India Foundation, the Rajiv Gandhi Foundation, and the Indian 

Railways. On 16 July 1991 this train was flagged off for the first time. This train serves several 

regions that do not have access to advanced medical care. The Lifeline Express is equipped with a 

modern operation theatre, which offers diagnostic, medical, and surgical treatment for prevention 
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and curative interventions for the handicapped. Tata Steel is the only corporate house in the country 

to sponsor the Lifeline Express for the highest number of times across the states of Bihar, 

Jharkhand, Odisha, West Bengal, and Chhattisgarh. Till date, though this train, TMH has reached 

out to more than a lakh people living in rural and remote areas. Through the initiative, polio and 

orthopedic defects of people have been treated through surgery and provision of calipers. Eye 

testing and restoration of eyesight through cataract operations and providing intra ocular lenses 

has been done. Restoration of hearing through surgery, supply of hearing aids and surgical 

correction of cleft lip are done. Dental checkup and prophylaxis including ultrasonic scaling and 

failing are carried out. Counselling and referral services and arrangements for follow up of the 

patient’s progress are done by the local authorities. 

 Tata Steel & JUSCO Roll out Nukkad Naatak Campaign to Check Dengue     and 

Chikungunya Threat to the denizens of Jamshedpur and surrounding areas. In the It was observed 

that vector borne diseases such as Dengue and Chikungunya pose a major year 2010-11, 

Jamshedpur faced an epidemic of Dengue. There were 132 confirmed cases of Dengue in 

Company’s command area and another 50 cases in Bagan Area. Last year, Jamshedpur also 

witnessed an outbreak of Chikungunya. Both Dengue and Chikungunya spread through the bites 

of Aedes mosquito that breeds in small collections of freshwaters in and around houses. Mosquito 

control cannot be effective if carried out only on an individual basis. For instance, if mosquito 

breeding sites are eliminated in one household but the houses in the neighborhood are left out, the 

individuals in that household are not likely to get protection. The challenging task of identifying 

and destroying such breeding places, once every week, can only be achieved with the active 

participation of the residents. The idea is to involve the residents of Steel City to observe Sunday 

as Drying Day, when each family in a locality commits 10 minutes to clean and remove all possible 

breeding sites of Aedes mosquitoes within house and in the surrounding areas. To enhance 

awareness and mobilize community to actively participate in the Drying Day drive, Urban Services 

has rolled out Nukkad Naatak campaign in basti (urban settlement) areas. This is one of the core 

activities in addition to electronic, outdoor media campaign and door-to-door visits under the 

overarching ‘Drying Day’ campaign of JUSCO. Urban Services has chalked out an extensive 

coverage plan to maximize contacts with people in the basti areas through Nukkad Naatak. Over 

a period of two months, Nukkad Naatak teams would present 48 shows in 48 locations to mobilize 
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the community and make them act in this community-led drive. The first set of shows was launched 

on July 12, 2012 at two locations, D B Chowk and Lal Building, Bagbera. The program got an 

over whelming response from the community. Approximately 500 bustee people gathered to watch 

the show. 

 Tata Steel Nurtures Rural Football Talent in Jharkhand The department of Urban Services, 

a wing of Tata Steel, started nurturing the talent that is M Rahul Raj two years back, and this 

coupled with his father's rigorous training, secured him a position among the 11 cadets selected 

for Tata Football Academy (TFA) this year. With his exceptionally good skills in football and with 

all his love and determination to excel in the game, Rahul today stands apart from the rest. It was 

only after a series of intensive selection trials that he has been selected as a cadet of Tata Football 

Academy (TFA)A resident of Baridih bustee, Rahul had been selected for Tata Athletics Academy 

a few years back. However, he had then chose to spend more time in academics than in sports 

owing to his brilliant academic performance. His father Mr. Ashok Tudu, an ace footballer himself, 

finally recognized his sporting talent and trained him in football. Ages ago Mr. Kaushar Ahmed 

from Dhakidih bustee had been selected from the erstwhile Community Development and Welfare 

Society (CD&SW) team for TFA. Rahul's dream is to represent the Indian Football team at an 

international level. The teenager said, "Lack of proper infrastructure is a big hindrance for the 

budding players in India. However, I am fortunate to be selected for the TFA team where my skills 

will be groomed and I will be trained, with the necessary equipment, under the right supervision. 

My next aim is to sport the Indian jersey and make my country proud. Rahul, a class IX student of 

Swami Vivekananda High School, Kolabera, realizes that a high action game like football requires 

relentless practice, determination, grit and passion. Unlike most of his other school friends who 

invest their energy in regular activities, he has already prepared himself to fit into a system that 

combines all aspects of the dynamic sport- dedication, focus, practice, and technique. Practice, 

practice and more practice are his mantra for success now. 

 

 Tata Main Hospital Celebrates International Nurses Day Tata Main Hospital (TMH) 

celebrated International Nurses Day on May 12, 2012 for recognizing the selfless service provided 

by nurses to the society. A function in relation to the same was organized by the nurses of the 

hospital. They reaffirmed their commitment to care for the ill with devotion and pledged to upgrade 
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their skills and knowledge so that they may serve the patients better. The ceremony included a 

cultural program performed by the nurses to uphold the spirit of the day dedicated to the noble 

profession of nursing. The theme for International Nurses Day 2012 was ‘Closing the Gap from 

Evidence to Action’. The theme underscores the need for action regarding treatment based on 

strong evidence regarding to illness. This enables maximum utilization of scarce resources thus 

allowing timely and better healing of the patient. The theme also urges nurses to move beyond the 

traditional role of nursing and pre-empt the needs of the patient. Mr Sanjiv Paul, Vice President 

(Corporate Services) Tata Steel was the Chief Guest on the occasion. He lauded the energy and 

enthusiasm displayed by the nurses and encouraged them to continue to enliven the hospital. He 

also appreciated the contribution of the nurses to the commendable performance of TMH. Many 

senior members of the hospital also participated in the event to support and applaud the nursing 

staff in their efforts to provide the best of their service to the hospital. Nursing is one of the noblest 

professions in the world. It gives a great sense of satisfaction to care for those in pain and sickness 

and thus ‘nurse’ them back to health. It is the duty of the nurse to implement the physician’s 

instructions, thus making the nurse a healthcare-giver in the real sense. International Nurses Day, 

which is celebrated across the world on May 12, is a tribute to Florence Nightingale (1820 – 1910) 

who is considered the founder of modern nursing and is worshipped by nurses all over the world 

for the compassion she showed to those in need of medical help. 

Tata Steel Holds Convocation of Women Empowerment Program Tata Steel held Annual 

Convocation ceremony of its women empowerment program at Baridih community center on May 

9, 2012. Department of Urban Services, the social wing of Tata Steel, aims at uplifting and 

providing equal status to the women of the bustees through various ‘Women Empowerment” 

activities  like sewing and stitching, hand embroidery, machine embroidery, Mehendi Rachna, Zari 

work, beautician, fabric painting, etc. Ms Srimanti Sen graced the occasion as the Chief Guest. 

She appreciated the initiatives of the Urban Services Department and bringing about a change, 

especially towards women folk and also suggested that this kind of programs should be 

encouraged, and more and more participation should be ensured. 78 students got certificates in 

various empowerment programs.  All staff of Tata Steel, Urban Services was present on the 

occasion. In another effort to uplift women, a similar program was organized at Bagbera 

community center on May 8, 2011. There are many illiterate and semi-literate women who need 
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to earn money but do not know the way. Tata Steel helps these women to become self-reliant and 

independent. Currently, the urban service, department of Tata Steel organizes sewing & stitching 

classes through its 12 community centers. This facilitates training of approx. 700 women every 

year With these activities, the strength and capacities of women has increased in terms of positive 

thinking on the ability to make change, access to information and resources for taking decisions 

and ability to learn skills for improving their personal growth. 

To further improve quality of life, Tata Steel has various training program conducted by Urban 

Services such as Sewing, Hand & Machine Embroidery, Fabric Painting, Zari etc. Tata Steel also 

organizes various training programs regularly at the community centers. Ms Laxmi Devi, Zila 

Parshad, Bagbera presided over the function as the Chief Guest and Mr Raj Kumar, Mukhiya, 

Bagbera Colony as the Guest of Honor. Ms. Laxmi appreciated the initiatives of the Urban Services 

Department and especially towards women folk. All staff of Urban Services was present for this 

event. The program concluded with the vote of thanks and cultural program by the student. 

Tata Steel Provides Dental Check-up Services in Jamshedpur  A free Dental Check-up camp 

was organised by Urban Services, Tata Steel in partnership with Avadh Dental College and 

Hospital, Jamshedpur at Sonari Community Centre on May 5, 2012.The camp was attended by 

large number of patients from the catchment area. About 270 people (Extraction-30 nos., Scaling-

100 nos. and rest got general check-ups), mostly women and children had participated in the 

program and took benefits from this camp. The camp received an overwhelming response from 

the community at large. The residents, visitors, and the CC members urged for such camps to be 

organised on regular basis so that the less privileged sections of the society can benefit and lead a 

healthy life. 

Tata Hosts Annual Education Excellence Award Function  Tata Steel Education Excellence 

Award function was hosted at XLRI Auditorium in the gracious presence of chief guest, Dr Y S 

Rajan, Dr Vikram Sarabhai Distinguished Professor, ISRO Headquarters and Chief Mentor, ISRO 

Strategy Group, and guest of honor Mr. HM Nerurkar, Managing Director, Tata Steel. Dr Rajan 

takes a keen interest in education and is the author of several books on science, technology, and 

education.34 schools including 27 schools from Jamshedpur and 7 from out locations participated 
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in the education excellence assessment this year. A total of 161 trained assessors-including 

principals, teachers, and officers from Tata group of companies, guided by 5 mentors carried out 

the comprehensive task of assessing these schools. 16 of these schools received commendation 

awards at the award function. The schools were also awarded for ‘Education Quality Improvement 

Projects’ (EQUIP) this year. Out of a total 55 EQUIPs, eight were recognized at the award 

function. Another category of recognition was ‘Good Practices of Schools’. All 21 schools which 

participated in the Good Practices Exhibition held in Feb 2012 were recognized. 

Tata Power organizes Free Allopathic Medical Camp for villagers at Haldia Tata Power, 

India’s largest Integrated Private Power Company has been associated with various community 

programs in Haldia. In continuation with these efforts, Tata Power Community Relations team of 

Haldia organized a free Allopathic Medical camp on 31st October 2011.More than 100 patients 

from local villages and contract workers got benefitted from this camp. Apart from doctor 

consultation, free medicines were also given to the patients based on their prescription. Speaking 

about this initiative, Mr. Vijayant Ranjan, Station Manager, Haldia Power Plant, said, “The 

objective of this program is to provide better healthcare facility to the community around our 

business operations. It is our endeavor to improve the quality of life of our communities through 

such health camps and drives. Tata Power is India’s largest private sector power utility with an 

installed generation capacity of about 3182 MW and a presence in all the segments of the power 

sector viz Generation (thermal, hydro, solar and wind), Transmission, Distribution and Trading. 

The Company has successful public-private partnerships in Generation, Transmission and 

Distribution – “North Delhi Power Limited” with Delhi Vidyut Board for distribution in North 

Delhi, ‘Powerlinks Transmission Ltd.’ with Power Grid Corporation of India Ltd. for evacuation 

of Power from Tala hydro plant in Bhutan to Delhi and ‘Maithon Power Ltd.’ with Damodar Valley 

Corporation for a 1050 MW Mega Power Project at Jharkhand. It has acquired 30% stake in Coal 

Companies at Indonesia and is developing the first 4000 MW Ultra Mega Power Project at Mundra 

(Gujarat) based on super-critical technology. With its track record of technology leadership, 

customer care and redefining contours of the Indian power sector, Tata Power is poised for a five-

fold growth and committed to ‘lighting up lives’ for generations to come. 
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 Tata Steel Try to Support Rural Vegetable Growers In one of its endeavors to promote the 

rural vegetable growers of Jharkhand, Tata Steel Rural Development Society (TSRDS), offered 

significant opportunities to them for farming, processing, and trading activities. The vegetable 

supply to the Tata Steel canteen by the Patamda based Vegetable Growers and Suppliers was 

flagged off from the TSRDS Office.TSRDS initiated the process by giving these farmers training 

on Entrepreneurship Training through Entrepreneurship Development of India, Gandhinagar. Tata 

Steel has been encouraging local villagers and especially tribal people to become entrepreneurs 

under the Affirmative Action. The initiative is first of its kind. In the farmers group, initially 

Yadunath Gorai, Srimanth Mishra, and Chitan Hansda were involved with a 16 member’s farmer’s 

group out of which 12 were from the ST community. The initiative was taken forward by TSRDS 

with the farmers and TSRDS worked in collaboration with the Procurement Division, Canteen 

Services and AIWC through which the farmers would be supplying the vegetables. At present the 

supply will be done through AIWC. Being quite progressive, apart from supplying vegetables to 

the canteen, the farmers have been regularly sending vegetables to Orissa, West Bengal and Delhi. 

The farmers group use the latest method of growing vegetables by which their production is 

maximum. These farmers mainly grow tomatoes and other seasonal vegetables like cauliflower, 

cabbage, beans, bottle gourd, cucumber etc. To make this initiative successful equal contribution 

was given by TSRSD, Procurement Division, Canteen Services and AIWC. Soon TSRDS is 

planning to facilitate the supply of vegetables in the Guest Houses, Clubs and TMH. During the 

program Mr GM Sharan, Mr. Nandi, Ms. Dilith Castleton, Ms Shalini Kujur and other members 

of TSRDS team were present. 

  Tata Steel Launches Project Aakansha for Ethnic Group in Jharkhand Tata Steel’s Tribal 

Cultural Society (TCS) today launched Project AAKANSHA at its premises to facilitate education 

for the children of ethnic communities of our society.It is a unique initiative of TCS in the area of 

education. This initiative has brought together children of 8 villages of Patamda block, namely 

Gobarghusi, Dongageral, Chhotabanki, Loraidungri, Patipani, Burudih, Dholkocha, and Oppo as 

well as Birhor colony of West Bokaro. These children belong to the Sabar and Birhor tribes and 

have no access to the benefits that we see the privileged children enjoying. Their parents work in 

the forests where they cut trees and sell the wood. This is their only means of livelihood and the 

children generally spend time by playing around the village. TCS took the initiative of improving 
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the condition of these children and bringing them into the mainstream with the help of awareness 

and education. TCS believes that education is the first step to change the lives of these little ones 

for the better. Thus, TCS pledges to support the education and up-bringing of 128 children who 

have been enrolled into residential schools up to the matric level. There were several concerns at 

the outset of Aakansha like how the parents would take to our proposal, will the children be able 

to adjust into new surroundings, how and who would manage such young children. Another major 

concern was to ensure that these children do not lose their identity of their tribe, their own social 

systems, and yet join the mainstream. It was also difficult to find a school which was ready to take 

these children. However, the authorities at the Holy Cross School, Chowka acceded to our proposal 

and the pilot project was on. The results of the pilot project were so encouraging that the decision 

to expand the program was taken. There was remarkable improvement noticed in these children. 

The children who were then shy, hesitant and could babble only in their mother tongue, now can 

sing, recite, and talk endlessly in Hindi. This process was not an easy one, painstaking efforts were 

put in by the team. Each household of the 8 Primitive Tribal villages of Patamda plus the Birhor 

Colony in West Bokaro were visited, parents were counselled on the importance of education and 

the proposal. Only when they understood and consented to send their children away for schooling, 

these kids were brought to Jamshedpur. 

Conclusion 

Tata Company extensively uses corporate communication and corporate social responsibility as 

their key public relation strategy. They also use these strategies for branding their product and 

positioning themselves in national and international market. The advertising tool of Tata Company 

helped a lot to manage their public relations strategy. Tata is known for its quality and services. 

Tata Company has used corporate communications and corporate social responsibility as their 

public relation strategies. They have handled their situation with the help of these two components 

of public relations. They have maintained their relationship with their staff and clients by using 

corporate communication and corporate social responsibility. Tata Company believes in quality of 

the product and services provided by them. Tata Company give more importance to maintaining 

good relationship with the staff inside the firm by providing them various facilities and maintain 

their goodwill in the market with their clients. They have very well maintained their crisis by 
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immediately reacting to it. Tata’s PR strategies also depends on their corporate communication 

goals on sustainable growth and the brand they are in the national and international market. The 

study has helped in providing an alternative perspective to brand Tata. Through various 

communication and media theories, the researcher can draw a conclusion that Tata uses media 

tools effectively to create a positive impact in the society. But these theories also provide us a 

perspective that Tata uses the concept of Agenda Setting, Opinion Leaders and Propaganda to 

create a good brand image and goodwill in the society. Tata controls the information that is passed 

onto the media by its top or middle level management to prevent the portrayal of bad image. 
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